C Q I\I \/ E R SA_H Q I\I S TQ Patients are more hesitant than ever to get vaccinated,
but the risks remain.’
C U T T H R O U G H Use this conversation guide to learn about different
perspectives and strategies to elevate your voice,

\/AC C ‘ I\I E H E S ‘TA N CY connect with patients, and make sure your patients
are getting the vaccine education they need.

Vaccination 1Is a whole health recommendation

Every conversation with your patients is an opportunity to help guide them through their vaccine hesitancy.

Lead with open-ended questions. It's ) ,
Can you tell me why you are hesitant

important to gauge a patient's . J hat i

[ ] ® ® ,
vaccine literacy and feelings toward — o get VCZ)CC"I;Gte OII’ V;/ gt IS t))/OUf
vaccination to better understand the concern? Tell me a littie bit about

source of hesitancy. your experience.

Meet misinformation with empathy.

Maintaining an environment where

patients’ questions and concerns are —
heard will enable you to gain trust and

help have productive conversations.

“Can you tell me more about why you
think that? Can | share my experience
and what the data show?”

“The longer you wait, the more time youre
going to leave yourself vulnerable to
vaccine-preventable diseases [during
respiratory illness season]. What
questions do you have as you consider
vaccination this year?”

You may want to consider leveraging
seasonal disease prevalence to _—
emphasize vaccination opportunities.

RSV=respiratory syncytial virus.

VITAL

\/Q C _S SEE OTHER SIDE FOR MORE CONVERSATION STRATEGIES.




PERSONALIZE THE VACCINE HESITANCY CONVERSATION

Vaccination conversations are not one-size-fits-all
These 3 strategies from a behavioral science perspective can help personalize your discussions and make patients

feel as though you're understanding their vaccination concerns more deeply.

Frame the conversation in a way

your patients will understand
emotionally

Gain framing and loss framing can
help make the vaccination conversation
feel personal to their health.

Gain framing: If you get vaccinated, this
is what you have to gain.

Loss framing: If you don’t get vaccinated,
this is what you have to lose.

Loss framing may be most impactful for
patients who are younger than 65 with
comorbid conditions.

Create a more human connection

Approach the conversation by sharing what
you personally would do and what you
would do for your family. This humanization
helps build trust with your patients.

| recommended the RSV and flu vaccines to
mYy parents this season.

My father has diabetes too, and | make sure
he understands how respiratory illnesses
can impact his health and why vaccination
iIs Important.?

Speak to your patients’ comorbidities

Because you are close to the patient's health
history, personalize the recommendation

to focus on their specific comorbidities that
may put them at increased risk.

Because you have COPD, RSV can
exacerbate your condition.’

Your condition puts you at higher risk of
hospitalization with this disease. Let's discuss
vaccination options to help protect you.”

From a behavioral science perspective, personalization makes the recommendation more salient, addresses patients’ concerns, and helps to reduce any fears they may have.®

COPD=chronic obstructive pulmonary disease.
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